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assessment of security vendors, Trend Micro was seen as an obvious choice for Orange 

Business Services. “We have received outstanding service from Trend Micro over the years, 

both in terms of product reliability and support. Our clients are large global businesses, 

who need to know that they are being protected by a well-known, leading software brand 

such as Trend Micro. Bringing in extra capabilities from Trend Micro, together with an 

excellent support network and powerful knowledge base from Trend Labs, will give us 

the reassurance that our business customers are fully protected,” commented Alexandre 

Rigaldo, business security solutions manager at Orange Business Services.

A Platform for Managed Services

This led to the move to base the new Orange Business Services Managed Antivirus service 

on Trend Micro InterScan™ Web Security Suite and Trend Micro InterScan Messaging 

Security Suite, expanding the range of security features to better serve the security 

requirements of their customers.

As Rigaldo pointed out, “Trend Micro InterScan™ Web Security Suite and Trend Micro 

InterScan Messaging Security play a vital role in our first line of defense against Internet 

threats by filtering traffic and blocking attacks right at the gateway. We needed to address 

the growing issue of spyware, phishing, and virus threats, and without Trend Micro 

products, there would be a gap in our managed services portfolio, and an inability to 

protect customers from these types of threats.”

Tailored to Requirements

Orange Business Services also found that the commercial model between the two organi-

zations complemented each other. Due to the nature of its global client base, there was a 

requirement for offering managed services per customer versus offering shared devices. 

Trend Micro addressed this requirement by delivering solutions to allow Orange Busi-

ness Services to deliver managed services tailored specifically to meet each individual 

client’s needs. 

Value-Add Services

The overall response from Orange Business Services’ client base to its managed security 

services portfolio has been very positive and has led to improved network security.  

“We have been promoting our managed security services to our customers via our account 

managers and client web portals and are committing more and more towards our security 

capabilities. This move is very welcomed by our customers who expect a network service 

provider to cover security. Another value-add for our customers is that they have a single 

point of contact for everything—a single bill for network and security services, and one 

point of contact for both network and security problem resolution,” said Rigaldo.

Since the deployment of Trend Micro InterScan™ Web Security Suite and Trend Micro 

InterScan Messaging Security, account managers at Orange feel confident in being able 

to offer capabilities across a wide range of network and security services. Trend Micro has 

helped Orange develop and roll out additional managed security services for an expanded 

product portfolio. 
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TREND MICRO PRODUCTS

• Trend Micro™ InterScan™  
Messaging Security Suite
http://www.trendmicro.com/en/products/
gateway/ismss/evaluate/overview.htm

• Trend Micro™ InterScan  
Web Security Suite
http://www.trendmicro.com/en/products/
gateway/iwsa/evaluate/overview.htm
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Orange is the key brand of France  

Telecom, one of the world’s leading 

telecommunications operators. France 

Telecom serves more than 170 million 

customers in five continents as of Dec. 

31, 2007, of which two thirds are Orange 

customers. The Group had consolidated 

sales of 52.9 billion euros in 2007. As 

of Dec. 31, 2007, the Group had 109.6 

million mobile customers and 11.6 million 

broadband internet (ADSL) customers

• www.orange-business.com


